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The	  love	  of	  money	  as	  a	  possession	  —	  as	  distinguished	  from	  the	  love	  of	  money	  as	  a	  
means	  to	  the	  enjoyments	  and	  realities	  of	  life	  —	  will	  be	  recognised	  for	  what	  it	  is,	  a	  
somewhat	  disgusting	  morbidity,	  one	  of	  those	  semi-‐criminal,	  semi-‐pathological	  
propensities	  which	  one	  hands	  over	  with	  a	  shudder	  to	  the	  specialists	  in	  mental	  
disease...	  But	  beware!	  The	  time	  for	  all	  this	  is	  not	  yet.	  For	  at	  least	  another	  hundred	  
years	  we	  must	  pretend	  to	  ourselves	  and	  to	  everyone	  that	  fair	  is	  foul	  and	  foul	  is	  fair;	  
for	  foul	  is	  useful	  and	  fair	  is	  not.	  
	  
	  
John	  Maynard	  Keynes	  
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Executive	  Summary	  
	  
	   This	  research	  was	  done	  to	  evaluate	  the	  changing	  dynamics	  of	  the	  fair	  trade	  

movement	  and	  the	  prospects	  of	  the	  proposed	  changes.	  The	  paper	  first	  discusses	  the	  

defining	  characteristics	  of	  the	  fair	  trade	  movement	  as	  well	  as	  its	  historical	  origins	  

and	  motivations.	  After	  that,	  the	  benefits	  and	  limits	  of	  ethical	  consumerism,	  which	  

drive	  the	  movement,	  are	  considered.	  I	  then	  analyze	  Fair	  Trade	  USA’s	  decision	  to	  

branch	  off	  from	  the
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Acronym	  Key:	  

ATO:	  Alternative	  trade	  organization	  

CLAC:	  The	  Latin	  American	  and	  Caribbean	  Network	  of	  Small	  Fair	  Trade	  Producers	  	  

CSR:	  Corporate	  social	  responsibility	  

IACA:	  Inter-‐American	  Coffee	  Agreement	  

ICA:	  International	  Coffee	  Association	  

ICO:	  International	  Coffee	  Organization	  

FLO:	  International	  Fair	  Trade	  Labeling	  Organization,	  F	  
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Introduction	  
	  

Coffee	  is	  one	  of	  the	  most	  commonly	  traded	  commodities	  in	  the	  world.	  After	  

oil,	  c
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beans,	  importing	  more	  than	  one	  sixth	  of	  all	  Organic	  and	  Fair	  Trade	  coffee	  sold	  in	  the	  

U.S.7	  The	  company’s	  success	  and	  popularity
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attended	  the	  conference	  as	  well	  roasters,	  financers,	  
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Erik	  Nicholson,	  National	  Vice	  President	  of	  United	  Farm	  Workers	  and	  board	  

member	  of	  FTUSA	  

Libby	  Evans,	  Director	  of	  Famer	  Development	  Programs	  at	  Sustainable	  

Harvest	  

Laura	  Tilghman,	  Director	  of	  Communications	  

Thaleon	  Tremain,	  CEO	  of	  CoffeeCSA.org	  and	  Pachamama	  Coffee	  Cooperative	  

Felix	  Cabezas	  Varela,	  Manager	  of	  Coopellanobonito	  Cooperative	  

Lenin	  Tocto,	  manager	  of	  C.A.C.	  La	  Prosperidad	  de	  Chirinos	  cooperative	  

Maria	  Louzon,	  National	  Coordinator	  and	  spokesperson	  for	  USFT	  

James	  Ragdalethe,	  farm	  manager	  of	  Project	  Grow	  

An	  anonymous	  fair	  trade	  industry	  consultant	  

	  

Finally,	  data	  was	  collected	  at	  the	  Sustainable	  Harvest	  Coffee	  Importers’	  

conference	  in	  October	  of	  2011	  titled	  Let’s	  Talk	  Coffee	  (LTC).	  LTC	  is	  an	  annual	  event	  

where	  co-‐op	  managers,	  roasters,	  financers	  and	  NGO’s	  discuss	  and	  learn	  about	  the	  

coffee	  supply	  chain.	  Over	  300	  people	  from	  22	  different	  countries	  attended	  the	  

conference.11	  I	  attended	  lectures	  and	  panels	  concerning	  the	  state	  of	  the	  coffee	  

supply	  chain	  and	  what	  can	  be	  done	  to	  strengthen	  it.	  	  Primary	  data	  collection	  

included	  analysis	  of	  annual	  reports	  from	  Fairtrade	  Labeling	  Organization,	  Fair	  Trade	  

USA,	  International	  Coffee	  Organization,	  and	  the	  United	  Stated	  Department	  of	  

Agriculture.	  Secondary	  research	  included	  industry	  research	  from	  academic,	  non-‐

profit,	  and	  industry	  arenas.	  	  	  
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
11	  Sustainable	  Harvest,	  “2011	  Impact	  Report,”	  2012,	  
http://www.sustainableharvest.com/.	  
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Background	  
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through	  force—slavery	  or	  indentured	  servitude—
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and	  bolstered	  prices.	  This	  agreement	  was	  prompted	  by	  market	  volatility	  that	  incited	  

cries	  from	  the	  National	  Coffee	  Association	  (NCA)	  and	  the	  Cuban	  revolution	  that	  

reignited	  the	  fear	  of	  communism.23	  The	  ICA	  proposal	  was	  popularly	  received	  and	  

signed	  by	  most	  coffee	  producing	  and	  consuming	  countries.	  The	  agreement	  created	  

the	  International	  Coffee	  Organization	  (ICO),	  which	  still	  exists	  today.	  	  The	  ICO	  was	  

composed	  of	  representatives	  from	  all	  signees	  that	  established	  the	  import	  and	  export	  

quotas.	  	  The	  agreement	  was	  renewed	  numerous	  times	  up	  until	  1989.	  	  The	  

termination	  of	  the	  ICA	  is	  largely	  attributed	  to	  the	  declining	  interest	  of	  the	  United	  

States.	  	  Christopher	  Bacon,	  author	  of	  Confronting	  the	  Coffee	  Crisis,	  attributes	  the	  

demise	  of	  the	  ICA	  to	  “easing	  Cold	  War	  tensions,	  and	  the	  neo-‐liberal	  political	  project	  

epitomized	  by	  the	  ‘Washington	  consensus’	  among	  western	  governments,	  led	  by	  the	  

United	  States,	  and	  multilateral	  financial	  agencies.”24	  Regardless	  of	  the	  motives,	  the	  

dissolution	  of	  the	  ICA	  left	  the	  trade	  of	  coffee	  exposed	  to	  the	  forces	  of	  the	  free	  

market.	  

	  

Coffee	  Crisis	  
	  

Starting	  in	  1999,	  coffee	  producer	  prices	  started	  to	  plummet.	  The	  period	  

between	  1999	  and	  2004	  is	  known	  as	  the	  “global	  coffee	  crisis”.25	  This	  infamous	  bust	  

is	  credited	  to	  the	  collapse	  of	  the	  International	  Coffee	  Agreement	  and	  Vietnam’s	  rapid	  

entry	  into	  the	  coffee	  market.	  The	  flood	  of	  coffee	  into	  the	  marketplace	  drove	  prices	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
23	  Ibid,	  138-‐140.	  
24	  



	   17	  

down	  and	  shocked	  thousands	  of	  rural	  farming	  communities.	  Coffee	  prices	  hit	  a	  30-‐

year	  low,	  with	  real	  value	  being	  the	  lowest	  in	  100	  years.26	  The	  livelihoods	  of	  millions	  

of	  coffee	  growers	  dependent	  on	  the	  industry	  in	  over	  50	  developing	  countries	  were	  

devastated	  by	  this	  bust.27	  Many	  coffee	  crops	  and	  farms	  were	  abandoned	  because	  the	  

price	  of	  coffee	  was	  far	  below	  the	  cost	  of	  production.	  	  In	  some	  cases,	  farmers	  turned	  

to	  more	  elicit	  crops.	  In	  these	  regions,	  farmers	  cultivated	  coca	  plants	  and	  poppies	  for	  

drug	  production	  because	  they	  provided	  a	  more	  lucrative	  and	  dependable	  income.28	  

	  While	  coffee	  producing	  countries	  were	  suffering	  record	  unemployment	  

rates,	  American	  coffee	  importers	  were	  profiting.	  The	  big	  five	  coffee	  giants	  at	  the	  

time,	  Proctor	  &	  Gamble,	  Philip	  Morris,	  Kraft,	  Sara	  Lee,	  and	  Nestle,	  controlled	  69%	  of	  

the	  world’s	  roasted	  coffee	  market	  and	  were	  making	  record	  earnings.29	  While	  these	  

large	  corporations	  were	  profiting,	  coffee	  producers	  were	  losing	  revenue	  and	  

receiving	  a	  smaller	  share	  of	  the	  profit.30	  The	  few	  coffee	  producers	  spared	  from	  the	  

harsh	  volatility	  of	  the	  free	  market	  were	  those	  protected	  by	  the	  special	  contracts	  

implemented	  by	  ethical	  certification	  bodies	  such	  as	  the	  Fairtrade	  Labeling	  

Organization	  (FLO).	  During	  these	  tumultuous	  times,	  fair	  trade	  certified	  producers	  

were	  guaranteed	  prices	  two	  and	  three	  times	  that	  of	  market	  value.31	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
26	  Seth	  Petchers	  and	  Shayna	  Harris,	  "The	  Roots	  of	  the	  Coffee	  Crisis,"	  in	  Confronting	  
rge	  Coffee	  Crisis	  (Cambridge:	  MIT	  Press)58.	  
27	  The	  Coffee	  Crisis	  In	  The	  Western	  Hemisphere,	  Serial	  No.	  107
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In	  the	  graph	  below	  (figure	  1),	  the	  potential	  magnitude	  of	  the	  fair	  trade	  

certification	  is	  highlighted.	  The	  light	  blue	  line	  indicates	  price	  paid	  to	  certified	  fair	  

trade	  producers	  per	  pound	  while	  the	  dark	  blue	  line	  indicates	  the	  free	  market	  price	  

as	  determined	  by	  the	  New	  York	  Exchange.	  The	  graph	  below	  shows	  that	  Fair	  Trade	  

certified	  producers	  are	  spared	  from	  dips	  in	  free	  market	  prices.	  
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The	  Fair	  Trade	  Ethic	  
	  

The	  fate	  of	  coffee	  workers	  is	  intricately	  connected	  to	  consumer	  choices.	  

Consumer	  preference	  and	  the	  search	  for	  ethical	  consumption	  drive	  the	  fair	  trade	  

movement.	  	  With	  the	  globalization	  of	  world	  trade	  and	  accessibility	  of	  information,	  

individuals	  are	  becoming	  increasingly	  aware	  and	  concerned	  with	  the	  wellbeing	  of	  

strangers.	  Fair	  trade	  products	  offer	  a	  simple,	  albeit	  commercial,	  channel	  for	  

concerned	  consumers	  to	  participate	  in	  supporting	  international	  development.	  

Although	  casual	  patrons	  of	  fair	  trade	  products	  may	  be	  unaware	  of	  the	  root	  causes	  of	  

the	  poor	  conditions	  of	  the	  producer,	  their	  purchases	  have	  a	  considerable	  impact.	  In	  

today’s	  world,	  to	  live	  ethically	  is	  to	  consume	  ethically.	  

In	  Cosmopolitanism;	  Ethics	  In	  A	  World	  Of	  Strangers,	  Kwame	  Anthony	  Appiah	  

propounds	  the	  ethical	  posture	  of	  cosmopolitanism.	  He	  describes	  the	  cosmopolitan	  

as	  a	  global	  citizen	  replete	  with	  universal	  concern:	  an	  individual	  carrying	  a	  feeling	  of	  

obligation	  for	  the	  wellbeing	  of	  those	  beyond	  direct	  contact	  or	  relation.33	  This	  

growing	  concern	  for	  the	  wellbeing	  of	  distant	  strangers	  is	  what	  the	  fair	  trade	  

movement	  is	  fueled	  by.	  	  

While	  discussing	  charitable	  giving,	  Appiah	  emphasizes	  the	  importance,	  “of	  

the	  exercise	  of	  reason,	  not	  just	  the	  explosion	  of	  feeling”.34	  	  He	  believes	  well-‐intended	  

acts	  of	  kindness	  often	  times	  do	  not	  effectively	  fulfill	  the	  intended	  aim.	  Appiah	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
33	  Kwame	  Anthony	  Appiah,	  Cosmopolitanism	  Ethics	  In	  A	  World	  Of	  Strangers	  (New	  
York:	  W.W.	  Norton	  &	  Company,	  2006)xx.	  
34	  Kwame	  Anthony	  Appiah,	  Cosmopolitanism	  Ethics	  In	  A	  World	  Of	  Strangers	  (New	  
York:	  W.W.	  Norton	  &	  Company,	  2006),170.	  



	   20	  

acknowledges	  and	  applauds	  the	  accomplishments	  of	  aid	  organizations	  such	  as	  

Oxfam	  and	  other	  charities,	  but	  challenges	  the	  reader	  to	  analyze	  the	  effectiveness	  of	  

the	  organizations	  and	  consider	  what	  political	  and	  economic	  systems	  produced	  the	  

conditions	  being	  treated.	  	  

	  

Critique	  of	  Fair	  Trade	  

	  
Both	  theorists	  and	  scientists	  have	  challenged	  the	  effectiveness	  and	  potential	  

of	  the	  fair	  trade	  model.	  The	  Slovenian	  Philosopher	  Slavoj	  Zizek	  adamantly	  rejects	  

the	  popular	  acclaim	  of	  fair	  trade,	  ethical	  consumerism,	  and	  free	  market	  approaches	  

to	  social	  and	  environmental	  justice	  in	  general.	  Zizek’s	  critique	  goes	  beyond	  Appiah	  

and	  argues	  many	  well-‐intended	  humanitarian	  acts	  not	  only	  miss	  their	  aim	  but	  can	  

also	  be	  damaging.	  He	  states:	  

Charity	  is	  the	  humanitarian	  mask	  hiding	  the	  face	  of	  economic	  exploitation.	  In	  
a	  superego	  blackmail	  of	  gigantic	  proportions,	  the	  developed	  countries	  ‘help’	  
the	  underdeveloped	  with	  aid,	  credits,	  and	  so	  on,	  and	  thereby	  avoid	  the	  key	  
issue,	  namely	  their	  complicity	  in	  and	  co-‐responsibility	  for	  the	  miserable	  
situation	  of	  the	  undeveloped.35	  
	  

He	  forcefully	  argues	  there	  exists	  an	  unrecognized	  irony	  in	  the	  consumption	  
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Zizek’s	  discontent	  lies	  in	  the	  success	  of	  marketing	  campaigns	  that	  have	  transfixed	  

many	  into	  believing	  “the	  thing	  itself	  is	  the	  remedy	  against	  the	  threat	  it	  poses”,	  that	  

“globalization	  is	  its	  own	  best	  remedy”.	  40	  

	  Like	  Appiah,	  Zizek’s	  criticism	  of	  charitable	  organizations	  is	  not	  an	  attempt	  to	  

discourage	  compassionate	  efforts	  but	  a	  call	  to	  critically	  analyze	  the	  methods	  used	  to	  

address	  poverty	  and	  environmental	  degradation.	  He	  believes	  a	  more	  radical	  change	  

is	  needed,	  a	  systematic	  economic	  transformation.	  Zizek	  posits:	  	  

we	  should	  analyze	  how	  those	  aspects	  of	  ’68	  which	  were	  successfully	  
integrated	  into	  the	  hegemonic	  capitalist	  ideology	  can	  be	  (and	  are)	  today	  
mobilized	  not	  only	  by	  liberals,	  but	  also	  by	  the	  contemporary	  Right,	  in	  their	  
struggle	  against	  any	  form	  of	  ‘Socialism’.41	  	  
	  
	  In	  line	  with	  Zizek	  and	  Appiah’s	  call	  for	  critical	  analysis,	  numerous	  skeptics	  of	  

the	  dominant	  fair	  trade	  model	  have	  emerged	  and	  begun	  to	  deflate	  the	  high	  flow	  

expectations	  of	  the	  model.	  In	  
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organic	  coffee	  farmers.43	  By	  visiting	  over	  300	  coffee	  farms	  in	  northern	  Nicaragua,	  

Zeller	  discovered	  that	  certified	  farmers	  are	  often	  worse	  off	  than	  their	  non-‐certified	  

counterparts.	  	  

The	  study	  concludes	  with	  the	  recommendation	  that	  governments	  and	  donors	  

invest	  their	  efforts	  in	  creating	  opportunities	  for	  farmers	  to	  acquire	  financing	  and	  

business	  management	  education.	  The	  study	  emphasized	  policies	  regarding	  property	  

rights	  in	  producer	  countries	  as	  another	  area	  needing	  attention.	  The	  study	  dissuades	  

the	  use	  of	  certification	  as	  a	  means	  for	  economic	  growth	  because	  the	  premium	  

received	  for	  certified	  coffee	  does	  not	  necessarily	  compensate	  for	  low	  productivity.44	  

In	  addition,	  premiums	  received	  by	  the	  co-‐ops	  have	  often	  been	  used	  to	  

increase	  farmers’	  income	  rather	  than	  spent	  as	  intended	  on	  communal	  projects.45	  

Some	  communities	  have	  benefited	  from	  fair	  trade	  premium	  financed	  projects,	  

however	  there	  are	  many	  cases	  where	  there	  have	  been	  comparatively	  no	  gains	  in	  

switching	  to	  the	  fair	  trade	  certification	  process.46	  The	  premium	  paid	  to	  the	  

producers	  is	  not	  always	  enough	  to	  seriously	  empower	  the	  farming	  communities.	  In	  

many	  cases,	  farmers	  receive	  no	  noticeable	  increase	  in	  income	  when	  compared	  with	  

neighbors	  who	  don’t	  go	  through	  the	  trouble	  of	  getting	  certified.47	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
43	  
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There	  are	  numerous	  works	  that	  highlight	  the	  inconsistency	  of	  fair	  trade’s	  
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access,	  members	  of	  these	  organizations	  offered	  higher	  prices	  for	  their	  goods,	  which	  

were	  typically	  handicrafts	  and	  food.	  These	  unique	  trading	  networks	  were	  the	  
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died	  of	  starvation.	  Mother	  offered	  their	  children	  for	  sale	  to	  obtain	  food.	  
Mothers	  ate	  their	  children.53	  
	  

The	  book	  is	  attributed	  with	  having	  pricked	  the	  public’s	  conscience	  and	  as	  a	  result	  

unsettled	  Dutch	  colonialism.54	  	  

The	  popularity	  of	  the	  Max	  Havelaar	  label	  spread	  to	  Switzerland,	  Belgium,	  
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Luxembourg,	  The	  Netherlands,	  New	  Zealand,	  Norway,	  South	  Africa,	  Spain,	  Sweden,	  

Switzerland,	  U.K.,	  and	  the	  U.S.58	  	  

FLO	  is	  headquartered	  in	  Bonn,	  Germany	  with	  a	  staff	  of	  approximately	  70.59	  

Their	  main	  tasks	  include	  setting	  standards,	  supporting	  producers,	  and	  coordinating	  

a	  global	  strategy.	  FLO’s	  counterpart,	  FLO-‐CERT,	  is	  responsible	  for	  assuring	  the	  

standards	  set	  by	  FLO	  are	  met.	  FLO-‐CERT	  has	  over	  100	  trained	  auditors	  spread	  

throughout	  the	  global	  South,	  ensuring	  that	  the	  integrity	  of	  the	  alternative	  supply	  

chain	  stays	  intact.60	  	  The	  19	  FLO	  member	  organizations	  are	  responsible	  for	  a	  

number	  of	  logistics	  at	  the	  tail	  end	  of	  the	  supply	  chain,	  including:	  

• Licensing	  the	  FLO’s	  certification	  to	  qualified	  companies	  in	  their	  region	  	  

• Monitoring	  and	  auditing	  the	  products	  sold	  as	  Fair	  Trade	  

• Promotion	  of	  the	  fair	  trade	  system	  and	  Fair	  Trade	  products.	  

	  

Through	  this	  cohesive	  system,	  the	  variety	  of	  fair	  trade	  products	  
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billion	  worth	  of	  fair	  trade	  certified	  goods	  were	  sold	  throughout	  the	  world,	  up	  27%	  
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The	  controversy	  surrounding	  FTUSA	  is	  the	  irony	  that	  exploitation	  of	  labor	  in	  

the	  coffee	  economy	  began	  through	  the	  plantation	  system.	  	  The	  fair	  trade	  movement	  

was	  an	  effort	  to	  support	  co-‐ops	  as	  an	  alternative	  to	  consolidated	  power,	  ownership,	  

and	  wealth	  accumulation.	  Now,	  FTUSA	  wants	  to	  certify	  plantations	  as	  fair	  trade	  

coffee	  producers.	  	  This	  again	  raises	  the	  specter	  of	  earlier	  eras	  of	  labor	  exploitation.	  	  

As	  a	  scholar	  on	  fair	  trade	  frankly	  put,	  “if	  your	  goal	  is	  to	  set	  in	  motion	  a	  more	  

dynamic	  and	  democratic	  process	  of	  development	  at	  the	  local	  level	  in	  producing	  

countries,	  there	  isn't	  much	  historical	  evidence	  to	  say	  that	  can	  happen	  on	  

plantations”.69	  

As	  FTUSA	  moves	  to	  implement	  Fair	  Trade	  For	  All,	  it	  faces	  heavy	  scrutiny	  by	  

many	  of	  the	  stakeholders	  who	  helped	  build	  the	  fair	  trade	  movement	  to	  what	  it	  is	  

today.	  There	  is	  a	  philosophical	  divide	  between	  what	  the	  future	  of	  fair	  trade	  should	  

look	  like.	  Rink	  Dickinson,	  president	  and	  co-‐founder	  of	  EqualExchange,	  is	  an	  angry	  

opponent	  campaigning	  against	  FTUSA’s	  Fair	  Trade	  For	  All	  plan.	  EqualExchange	  is	  a	  

worker	  owned	  food	  distribution	  co-‐op	  based	  out	  of
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food	  justice	  has	  persisted	  over	  the	  years,	  EqualExchange’s	  annual	  sale
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to	  be	  associated	  with	  CLAC.75	  CLAC’s	  small	  coffee	  producers	  have	  profited	  for	  years	  

from	  the	  growing	  popularity	  of	  the	  fair	  trade	  seal,	  formally	  available	  exclusively	  to	  

farmer	  co-‐ops.	  CLAC	  believes	  FTUSA’s	  vision	  of	  expansion	  “	  threatens	  the	  

empowerment,	  development	  and	  self-‐management	  of	  small	  organized	  producers”.76	  

CLAC	  is	  not	  alone	  in	  this	  belief.	  The	  United	  Students	  For	  Fair	  Trade	  (USFT),	  a	  

financially	  neutral	  voice	  in	  the	  fair	  trade	  debate,	  denounces	  Fair	  Trade	  USA’s	  

departure	  from	  FLO.	  	  USFT	  believes:	  

Fair	  Trade	  USA’s	  willingness	  to	  bend	  standards	  is	  the	  consequence	  of	  a	  
conflict	  of	  interest	  in	  their	  funding	  structure	  and	  a	  lack	  of	  accountability	  on	  
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expected	  stronger	  standards	  to	  come	  from	  the	  split.79	  USFT	  quickly	  ended	  its	  long-‐

standing	  relationship	  with	  FTUSA	  once	  they	  received	  the	  draft	  of	  the	  FTUSA’s	  new	  

Farm	  Workers	  Standard	  document	  and	  realized	  that	  plantations	  would	  be	  certified.	  	  
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FTUSA’s	  main	  defense	  against	  the	  harsh	  criticism	  of	  their	  Fair	  Trade	  for	  All	  

agenda	  is	  that	  their	  primary	  focus	  is	  now	  improving	  the	  livelihoods	  of	  the	  actual	  

farmers,	  not	  the	  co-‐ops.	  FTUSA	  bring	  up	  the	  concerns	  of	  migrant	  workers	  who	  don’t	  

even	  own	  land	  or	  have	  a	  permanent	  work	  location.	  They	  are	  quick	  to	  remind	  critics	  

that	  those	  who	  are	  part	  of	  the	  incorporated	  co-‐ops	  are	  not	  the	  worst	  off.	  	  

Miguel	  Zamora,	  Director	  of	  Coffee,	  Innovation	  &	  Production	  Relations	  for	  

FTUSA	  defends	  the	  Fair	  Trade	  For	  All	  agenda	  by	  claiming	  “Fair	  Trade	  has	  

historically	  excluded	  some	  of	  the	  poorest	  of	  the	  poor	  in	  some	  product	  categories	  like	  

coffee,	  bananas,	  tea	  and	  flowers”.82	  While	  this	  statement	  may	  be	  true,	  FTUSA	  has	  not	  

said	  much	  to	  calm	  the	  widespread	  fear	  that	  the	  introduction	  of	  large	  plantations	  to	  

the	  fair	  trade	  industry	  will	  steal	  customers	  from	  the	  coffee	  farming	  co-‐ops.	  Zamora	  

explained	  FTUSA	  wants	  to	  increase	  the	  size	  of	  the	  fair	  trade	  pie,	  not	  redistribute	  it.83	  

When	  questioned	  about	  concern	  amongst	  co-‐ops,	  representatives	  from	  FTUSA	  claim	  

there	  are	  worries	  but	  that	  some	  are	  optimistic.84	  	  These	  optimistic	  co-‐ops	  appear	  to	  

be	  anomalies.	  	  	  

Felix	  Cabezas	  Varela,	  Manager	  of	  Coopellanobonito	  Cooperative	  in	  Costa	  

Rica,	  fears	  the	  change	  may	  have	  a	  number	  of	  consequences	  for	  certified	  co-‐op’s.85	  He	  

worries	  his	  co-‐op	  may	  need	  to	  pay	  to	  be	  fair	  trade	  certified	  twice,	  one	  for	  FTUSA’s	  
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control	  the	  market.	  Although	  his	  co-‐op	  is	  large,	  consisting	  of	  around	  600	  small	  

producers,	  he	  worries	  large-‐
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socially	  responsible	  way	  would	  plant	  the	  seeds	  for	  self-‐sufficiency	  and	  
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figure	  shows	  the	  small	  brown	  circles	  as	  the	  percentage	  of	  fair	  trade	  coffee	  relative	  to	  

total	  coffee	  sales.	  

Figure	  2

	  

Daniel	  Jaffee	  and	  Philip	  H.	  Howard,	  "Corporate	  cooptation	  of	  organic	  and	  fair	  trade	  

standards,"	  (Springer)	  2009:	  388.	  

	  

Fair	  Trade	  coffee	  represents	  a	  relatively	  small	  portion	  of	  the	  large	  

multinational	  corporations	  coffee	  purchases.	  However,	  represented	  in	  the	  graph	  

below,	  these	  purchases	  make	  up	  the	  bulk	  of	  all	  fair	  Trade	  coffee	  purchases	  in	  the	  

world.	  Some	  consider	  the	  participation	  of	  large	  corporations	  a	  “corporate	  
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countermovement”
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Recommendations	  

Coalition	  of	  Co-op	  Supporters	  

If	  FLO	  is	  to	  maintain	  its	  recognition	  as	  the	  pre-‐eminent	  fair	  trade	  certifier,	  it	  

needs	  to	  build	  a	  broad	  coalition	  of	  coffee	  co-‐op	  supporters.	  This	  would	  require	  FLO	  
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commonly	  believed	  to	  have	  the	  most	  stringent	  requirements	  of	  any	  sustainability	  

rating	  system.	  	  

The	  LBC	  is	  an	  attempt	  to	  create	  a	  holistic	  certification	  system	  that	  goes	  

beyond	  LEED	  and	  avoids	  its	  loopholes.	  LEED	  Certification	  does	  not	  insure	  a	  

building’s	  existence	  
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In	  order	  to	  protect	  the	  founding	  standards	  and	  intentions	  of	  the	  fair	  trade	  

movement,	  a	  broad-‐based	  coalition	  of	  FLO	  supporters	  must	  be	  formed.	  If	  the	  many	  

organizations	  committed	  to	  the	  empowering	  effects	  of	  worker	  owned	  co-‐ops	  

coalesce	  behind	  FLO,	  FTUSA	  could	  be	  convinced	  to	  rejoin	  the	  democratic	  

international	  body.	  The	  tension	  between	  the	  two	  certifying	  bodies	  highlights	  social	  

movements’	  tragic	  susceptibility	  to	  dissolution	  and	  co-‐optation.	  	  
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Figure	  4	  

Production	  of	  Top	  Coffee	  Producers	  in	  Thousands	  of	  60kg	  Bags	  

	  
	  

International	  Coffee	  Organization	  
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Figure	  5	  
	  

	  

	  

	  
Milford	  A.,	  (2004),	  Coffee,	  Co-operatives	  and	  Competition:	  The	  Impact	  of	  Fair	  
Trade,	  Chr.	  Michelsen	  Institute,	  Bergen.	  
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Resource	  page	  
	  
Equal	  Exchange	  2011	  Annual	  Report:	  
http://www.equalexchange.coop/media/Annual_Reports/AR2010.pdf	  
	  
Fair	  Trade	  International	  2011	  Report:	  
http://www.fairtrade.net/fileadmin/user_upload/content/2009/resources/Monito
ring_the_scope_and_benefits_of_Fairtrade_2011.pdf	  
	  
Fair	  Trade	  USA	  2011	  Almanac:	  
http://fairtradeusa.org/sites/default/files/Almanac%202011.pdf	  
	  
International	  Coffee	  Organization	  statistics:	  
http://www.ico.org/coffee_prices.asp?section=Statistics	  
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